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The third moment of truth.

The importance of pack as a strategic brand asset and the opportunities
that pack offers as a way for brands to offer meaningful differentiation in
the context of changing attitudes, behaviours and marketing touchpoints.

© 2019 Ipsos. Ipsos
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Packaging is a hero...
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Brands used to operate with fewer restrictions
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Times change. We're not far from
environmental health warnings...

Ipsos



M [TOPIC] is a top three environmental issue

Top environmental
issues globally

37%

Global warming/climate change

29%

35%

Dealing with Air pollution
waste #2 issue
(n Brazil after
de-forestation

34%

[ Dealing with the amount of waste we generate] 44%

Water pollution

24%

De-forestation 539

Depletion of natural resources

Future energy sources and supplies 8 22%
(0]

15%
15%

|

Over-packaging of consumer goods

Overpopulation

—_
i
X

Emissions

Wildlife conservation
Q. In your view, what are the
three most important
environmental issues facing
[COUNTRY] today? That is,
the top environmental issues Flooding
you feel should receive the
greatest attention from your
local leaders?

Poor quality drinking water
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Future food sources and supplies

18%
B Global [ Brazil

Base: 19,519 online adults aged 16-74 across 27 countries February 22 — March 8 2019
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Concern with the use

of disposable, non-
recyclable products

Brazil: 10X
more people
concerned
than not

concerned

Q. Some people have recently
been discussing the effects on

the environment of plastic

packaging, plastic bags, and

other disposable objects
which cannot be recycled.
How concerned, if at all,

would you say you are about

this issue?

' Serbia

World

South Africa
Colombia
Malaysia
South Korea
India

Brazil

Italy

Mexico
Great Britain
Peru

Poland
Spain
Canada
Hungary
Russia
France
Germany
Argentina
Australia
United States
Belgium
Turkey
Sweden
Chile

China

Japan
Saudi Arabia

81%

1

5%

4%

93%

6% 19

92%

10

92%

10

91%

20

90%

7%

3%

89%

8%

3%

89%

10%

10

87%

9%

4%

87%

11%

20

86%

10%

3%

85%

13%

20

84%

12%

3%

84%

14%

82%

14%

4%

82%

15%

82%

15%

81%

12%

80%

15%

79%

17%

79%

16%

78%

19

%

75%

22%

75%

22%

74%

25%

73%

20%

73%

24%

B Concerned

B Not concerned

B Don't know

Base: 19,519 online adults aged 16-74 across 27 countries February 22 — March 8 2019




People believe they do their bit.

Collective issue but more government and manufacturers problem to solve

Q Which if any of the following would you personally do to reduce the problems Q Who if anybody do you believe should take most responsibility for finding
caused by unnecessary use of plastic and packaging that cannot be recycled? a way to reduce the amount of unnecessary packaging which is sold?

6

Re-using disposable items
g disp All of the above equally

Buy products made from 51%

recycled materials - Companies that produce

packaged goods

Stop buying goods that have
non-recyclable packaging

Government

Stop going to shops that use a

lot of non-recyc. packaging Companies that sell packaged

Pay extra for goods w/o non- goods

recyclable packaging

: Consumers
Pay more tax so recycling

facilities can be improved

B Global [ Brazil

Base: 19,519 online adults aged 16-74 across 27 countries February 22 — March 8 2019
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Increasingly there are new agents of change
(less in control of manufacturers)

Manufacturer controlled... External forces ...

NEW CHANNEL

CHANGING CONSUMER ATTITUDES

SHARBEN REGULATORY CHANGE
NEW TARGET BRAND RESTAGE
FOSITIONING INCREASING RETAILER POWER

INCREASING INFLUENCE OF eCOM

NEW CLAIMS OR
INGREDIENTS

REACTING TO DRIVING THE
COMPETITION CATEGORY

11 © 2019 Ipsos.
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For the first time in a long time brands are
making serious commitments to make a
difference, and the consumer perception in this
area has grown almost exponentially in terms of
how frequently sustainability is mentioned. As a
result, regulations have continued to grow fairly
rapldly across the world. McKinsey & Company

Ipsos



Sustainability - Why this matters

Walmart

Seek to achieve 100%
recyclable, reusable, or
industrially compostable
packaging for its private
brand packaging by 2025

13 © 2019 Ipsos.

Nestlé announced the creation of the
Nestlé Institute of Packaging
Sciences...a step further to make
100% of its packaging recyclable or
reusable by 2025.

Announced at the World Economic
Forum in Davos, Loop will allow
consumers to ‘responsibly’ consume
products in refillable packaging
which is collected, cleaned, and
reused, TerraCycle said.



Example initiative: Starbucks

Starbucks Coffee @ -
% @Starbucks m -

We're removing plastic straws in our stores
globally by 2020—reducing more than 1
billion plastic straws per year from our stores.

&

New strawless lids to replace plastic straws

NEWS.SIarbucks.com

14  © 2019 Ipsos.

Greener Cup

We're working to shrink our environmental footprint and meet
the expectations of our customers by increasing recycling,
promoting reusable cups and reducing the waste associated with
our cups and other packaging.



BIG UPSIDE WHEN BRANDS TAKE INITIATIVE

Total Age 18-34 Age 35 +

(o) O, O,
| felt much more favorably about the brand 20% 27% 16%
18% 21% 16%

| felt slightly more favorably about the brand
43% 36% 47%

It did not change my impression of the brand
O, O, (o)

| felt slightly less favorably about the brand 4% o7 3%

5% 3% 5%

| felt much less favorably about the brand
(o) (o) o)
| did not know about this announcement until now 11% 9% 12%

NET 40% OF 18-
34 YEAR OLDS
ARE POSITIVE

15 Ipsos




Brands can get a lot of credit

1 P

LEADERSHIP SOCIAL CONSCIENCE STEWARDSHIP RAISING AWARENESS
“They're not waiting until “it showed me that they “"They are doing their part” “Straws weren't
they're being told to do it” care about sustainability” something | really
“That is doing their part to thought about before, so
“They seem to be taking a “Starbucks really cares end plastic pollution” I'm glad they brought up
stand and leading the way” about mother earth” the issue to highlight a
“Because it shows a simple thing we can do to
“Some companies have to set "A conscience for society!” commitment” help the planet.

the way for others to follow”
“They are thinking of the
“someone had to lead with environment, not just
the example” bottom line”

16 © 2019 Ipsos. M



And increasingly place

B TOUGH ON
sustainability at the B | ﬁ?ﬁ;‘é:‘ﬁo
core of the proposition © & T” gl
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Ecommerce — Why this matters

Amazon Sets Deadline For CPG
Brands To Overhaul Packaging

Manufacturers with products identified for the packaging
improvement program will be charged an additional surcharge
on non-compliant items of $1.99 per item shipped

Brands that upgrade their packaging to meet the requirements
ahead of the deadline will be rewarded with a credit of $1.00

for each item shipped.

$2.99 impact on bottom line — per pack!

© 2019 Ipsos.

THE SMARTER WAY, DELIVERED.



Opportunities to do things differently
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Opportunities to do things differently - Brazil

Intelligent Reduce Alternative

(Paper Straw)

INOVAGAO DE PRODUTO

ANTITRANSPIRANTE COMPRIMIDO UNILEVER INICIAMOS
UMA JORNADA
RESULTADO DE 10 ANOS DE PESQUISA DE REDUC‘;’]O

DE PLASTICO!

- redugdo de 30% de aluminio nas embalagens;
- 50% de redugdo de gés propelente (responsavel pela
salda do produto de dentro da lata);

- 39% menos caminhGes nas ruas;

- 65% mais produtos acondicionados por pallets ‘ c[‘)‘ggg‘pNE':O
- 39% de reducdo no nimero de pallets necessérios para
transportar os produtos; 1.8L
‘ ‘ % - redugdo de 30% de impacto no meio ambiente durante ﬁilﬁgﬁ‘%ﬁgﬁaggﬂ%
& = a ¥ iclo de vida dq duto.
Embalagem inteligente diz-nos S,
2 = - gia compartilhada.
se alimento esta estragado
CURIOSIDADES, TODOS « COMMENTS (9) » 218473

. SEM vocE
EXCESSQOS, APBOVE'TA
70% ATE A
MENOS ULTIMA
PLASTICO. GOTA.
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Creating news...

Support The Guardian Searchjobs Dating | @ Myaccount v O, 4

News Opinion Sport Culture Lifestyle Morev

Fashion Food Recipes Travel Health & fitness Women Men Love & sex Beauty Home & garden Money Cars

Beer Carlsberg to replace plastic ring can
holders with recyclable glue

Amnbgwlwmn

Audit &AUtOmation far SoogleAds.

squared’

Danish brewer will be the first to ditch pack rings in a move it says
will reduce plastic by up to 76%

Rebecca Smither:

Carisberg swaps piastic CARLSBERG’S ENVIRONMENTALLY-FRIENDLY PACKAGING HOLDS SIX-PACKS
for glue on six-packs to DOE e TOGETHER WITH GLUE
e © Ths article = over 3 months old Idea eliminates the need for plastic rings altogether
curb poliution - —i .
The Telegraph HOME = NEWS % L i Guimess e stheewbrand's

News S NEW YORK POST

3:," y
3L T UK World Politics Science Education Health Brexit Royals Investigatio
YouTube o i i |
006

Jackson s Alsoa Calvin Klein Ad

Charlize Theron walking naked out of a
poolis what female empowerment
looks likein Dior's world

A uving | cnlmnnllvcun\.cn iy IS
Carlsberg glues beer cans together Beer company glues six-packs I

becoming one of the first breweries to - i
abandonzi)lastic rings Eggfy?er togetrid of plas&glfﬂo";‘ /

four) () & A Carlsberg set to scrap all plastic rings, cut
waste

» || Thexx Video Starring Millie Bobby
Brown, Ashton Sanders and Paris

By Zhu Wengian | China Daily | Updated: 2018-10-11 0750 f L J in +

In what Carlsberg describes as a world first, the Danish brewer has introduced a packaging
concept named Snap Pack that conneets beer cans with glue. The new packaging will replace

traditional plastic can holders and significantly cut waste.

The packaging is expected to launch in China next year, but an exact date has not been

announced yet, the company said.

So far, the Snap Pack has been used in the United Kingdom and Norway. It will debut in other

European countries this year.
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Inventor Christopher Stuhimann stumbled upon the idea of gluing beer together after a trip to the
haraware store.



Creating news...Brazil

— EXAME A Previdéncia Bolsonaro Petrobras IRPF 2019 Revista Newsl
Skol lanca pack especial que gela latas
sem tira-las da embalagem

Pack especial comporta gelo e 15 latinhas

“or AdNews
© 8jan 2018, 15n50 - Publicado em 8 jan 2018, 15m12
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SAIBA MAIS:

McDonald'’s e Starbucks vao deixar de
comercializar copos de plastico e papel

Até 2020, uma das redes promete 100% de embalagens ecologicas.

7 sto eI,
Construtoras devem pagar
indenizacdo por obras atrasadas

Instagram: @aimanaquesos

Segue a gente!

Redagdo - Amanaque S T
Publicado: 26 10 o: 26/01/2018 1124 "

IMPRENSA

VISAO GERAL @ CCONTATOS PARA A IMPRENSA

Coca-Cola traz realidade aumentada para suas
embalagens de Natal com a familia urso

Coca-Cola Brasll | 3/12/2018

o @ B OO B S N
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Growing recognition of pack’s key role at multiple
moments of truth ...

Zero moment of truth 1t moment of truth 2"d moment of truth 3rY moment of truth
Memory saliency Stand out in store At home, on the go, in-use... Disposal and recycling

Tangible features that Ability to standout from its Experience and functionality Pack’s role as a positive
define packaging competitive set which drive repeat sustainability driver
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What the future might look like -

IPSOS
VIEWS

The third moment of truth

Why sustainable packaging became a corporate necessity
By lan Payne and Colin Strong
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