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O Impacto desta transformacao no ranking da Fortune 500:

“Digital is the main reason
just over half of companies
on the Fortune 500 have
disappeared since the year
2000”

Pierre Naterme, CEO Accenture
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Das empresas da Fortune 500 de
1995 n&o estao mais na lista

Data Driven Company

DATA-DRIVEN COMPANIES HAVE BECOME THE MOST VALUABLE

MARKET CAPITALIZATION

Exon Mobil
General Electric
Citigroup

Gazprom Exon Mobil
PetroChina
Toyota Royal Dutch Shell
Bank of America ICBC
Royal Dutch Shell Chevron

BP Walmart

SOURCE: BCG, DATA-DRIVEN COMPANY, 2017

Exxon Mobil
Johnson & Johnson

JPMorgan Chase

Berkshire Hathaway
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“In God we trust.
All others must bring data”.

W. Edwards Deming | Estatistico, Professor e






olucao esta
mecando




As Interacoes
entre homens e
computadores
estao cada vez
mais intuitivas
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70%

do:tempo que'as pessoas
passam assistindo video no
YouTube vem do algoritmo de

recomendacao

20X

de crescimento do watch time
da plataforma nos ultimos 3
anos
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MACHINE
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RESPONSAVEL POR 55Y%0 DA
RECEITA DA AMAZON
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O futuro do marketing nao esta no big data, mas

smno DIE UNAerstanding.

< S — ——

- Jay Baer
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’ Pesquisa e Insights

ALEM DA
VISIBILIDADE
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