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SIMPLICIDADE

As marcas que
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CONEXAO

Marketing is
too iImportant
to be left to the
, a.rketmg
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RELEVANCIA

“The key threat to the S
was a growing belief amo
that the company was becoming
corporate, predictable, inaccessible or
irrelevant... Clearly we had not told our
story well enough.”
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O DESAFIO DA FUNDA(;AO BRITANICA DO
CORACAO (Brltlsh Heart Foundation)

“ Quando sabemos que uma de cada cinco pessoas vai ver

alguém desmaiando, que precisa de reanimacgao
cardiopulmonar, e a maiori9 r# se sente capaz de ajudar, é

a hora de agir”

Sir Bruce Keogh,‘}medical director for Nl-i{EngIa
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TRIGGER/ BARRIER CONSUMER CURRENTLY THINKS/FEELS — “FROM” CONSUMER WILL THINK/FEEL - “TO”

Fear of mouth to mouth I wouldn’t give mouth to mouth CPR to a stranger I don’t have to give mouth to mouthin

British Heart resuscitation because | might contract an illness order to perform CPR
Foundation

Its ok, you wo - m

BT .2 THE




A ARTE...




OS RESULTADOS
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HAN DS-ONLY ( CPR

Call 999. Then press Hard and Fast to the beat of Stayin’

IT'S NOT AS HARD AS ITI.OOK.
Get tramed
‘ Free mobile app
k?&eﬂﬁ;sgag' youa lesson youll §i SorRTERIRIEE %
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