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Global Alliance for Digital Assurance
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Ad Block Gauge Overview
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Ad Block Gauge Technology

Site Certifier tag IEREEUEES ldentifies If an
Includes ad responses to ad ad blocker Is
server requests server requests Installed

The objective is not to identify the method used or the tool installed
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Initial Ad Block Gauge Results
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Brazil Websites

MOBILE

IVC audits mostly news websites

Majority display ads

VIDEO

Consider device used to access
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Profile of Website Traffic
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Profile of website traffic on computers
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Profile of website traffic on smartphones
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Profile of websites traffic on smartphones
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Profile of website traffic on tablets
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Profile of website traffic on tablets
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Profile of website traffic
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Ad Block weekly trends
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Tendéncia de Reducao de AdBlock a partir de maio/16

Alguns editores estao blogueando
conteudo dos usuarios com AdBlock

A maioria dos websites apresentaram
a mesma tendéncia, em maior ou
menor grau

Usuarios de AdBlock blogueiam
seletivamente websites ou bloguelam
todos ao mesmo tempo?
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Amostra de dois websites com AdBlock

Indices de AdBlock distintos entre os
dois (10% vs 15% PV — 7% vs 9% UB)

Sobreposicao de usuarios entre os dois
websites 10%

Os usuarios de AdBlock que acessaram
ambos os websites e usaram AdBlock,
bloguearam ambos ou nao?
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Amostra de dois websites

 Usuarios comuns

» Site A-70%
» Site B -41%
» Sobreposicao — 11%
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Amostra de dois websites com AdBlock

 AdBlockers

e Site A—-18%
 Site B —-55%
« Site Ae B —-28%
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